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WHERE GLOBAL BRANDS MEET TO
DELIVER LIMITLESS OPPORTUNITIES
FOR PRINT BUSINESSES

FESPA China & CSGIA is the ultimate fusion of technology
for the Sign and Graphics'market.

=== With anextensive line-up-of 400 international exhibitors,

i visiting FESPA China-& CSGIA 2013 provides businesses
‘ with-an-opportunity to-experience the/latest products
and technology for screen, digital and textile printing.

Taking place on the 18-20 November 2013 the industries
global print manufacturers and suppliers will meet in
Shanghai, China to-deliver limitless opportunities for
print businesses along with an unrivalled programme of
visitor features.

SEETHE FUTURE OF PRINT AT FESPA 2013 & CSGIA 2013 -
BY REGISTERING TODAY AT WWW.FESPACHINA.COM
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We are creating various marks.
Our lives rely on just screen printing and we want to drink nice spirits.
That's why we rack our brains!

-+ This somewhat pleasant group develops new products.
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Yoshida Seisakusho Co., Lid.

Sales Division: e 1Y
5-4, Horikiri 1-chome, Katsushika-ku, Tokyo 124-0006 -

Phone: 03-3693-3191 to 8  FAX: 03-3693-3228 ; 2
e-mail: yoshida@y-ss.co.jp
URL: http:/ /www.y-ss.co.ip




Tanaka Chemical supplies a wide range of products and

services to a worldwide market.

gravure ink

screen printing ink

Sports goods
Sportswear

Tanaka Chemical

Electronic component
T-shirt and other clothing
Plamodel and toy goods
Sticker and film goods
Metal goods
T Adhesive for card etc.

hot melt adhesives

q Container for cosmetics etc.
an

: Special-purpose item etc.
finishes
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TANAKA CHEMICAL INDUSTRIES,LTD.

10-13,YOSHINO 1-CHOME,FUKUSHIMA-KU,OSAKA,JAPAN
Tel : 81-6-6459-1525 Fax : 81-6-6459-1526
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Avery Dennison Supreme Wrapping Film-Faster
and Easier Vehicle Wrapping in 19 New Colors

Avery Dennison has added 19 new
colors and textures to its Supreme
Wrapping Film portfolio for vehicle
wrapping. Now available in 69 dif-
ferent colors, Avery Dennison Su-
preme Wrapping Film delivers ma-
jor benefits during both application
and removal. Installers can apply
wraps almost 20 percent faster than
the average competitive products, as
Supreme Wrapping Films are more
slideable. Removal of the wrap is
residue-free -- which can improve
removal time by up to 90 percent.

Avery Dennison Supreme Wrapping
Film meets the needs of both individu-
als and fleets. According to Joanna
Wolska-Kinneging, Avery Dennison’s
senior product management leader,
sign and digital, “The full potential
of vehicle wrapping has often not been
realised in the past because it is per-
ceived to be time-consuming and
costly. With this high-performance
material wrapping companies benefit
from substantial productivity gains in
both application and removal of the
material. And it allows the creation of
a highly customised look, with a show-
room quality paint-like finish and the
option to use textures.

Supreme Wrapping Film provides
a clear protective layer that gives a
paint-like finish that lasts up to a maxi-
mum of 12 years. The film’s excellent
conformability is suitable for all types
of vehicles as it easily accommodates
difficult curves and recesses.

Avery Dennison’s unique Easy

Apply RS adhesive has long-term re-
movability properties, so film re-
moval is problem-free even after long
periods. In fact, vehicle paintwork is
protected by the film during use, so
residual vehicle values are higher.

Wolska-Kinneging adds, “Avery

are an extremely productive choice
for commercial users, because of
time savings during application, out-
standing outdoor durability and the
absence of cosmetic paint damage
when a vehicle is sold.”

www.myprintresource.com

Dennison Supreme Wrapping Films

Avery
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MacDermid Autotype
Launches ‘Soft Touch’ Film

MacDermid Autotype i
el “Hiibre’ BR

MacDermid Autotype launches an innovative ‘soft touch’ film combin-
ing maximum wear resistance with outstanding tactile features.

Called Autotex Softouch, the new film has been developed to provide a
fine flat matt surface with a uniquely soft tactile finish. The new material,
developed by MacDermid Autotype, a world leading manufacturer of
specialised films and chemicals for screen print and industrial graphics,
represents a valuable addition to its proven Autotex® range of hard coated
textured polyester films.

Autotex Softouch, offers excellent resistance to surface wear, abrasion
and a wide range of chemicals and solvents. It is ideal for surface applica-
tions such as nameplates or membrane switches, wherever a high quality
tactile experience might be required. The film can be easily embossed cre-
ating domed switches that can withstand over 5 million actuations. As well
as maintaining formability and flexibility with inherent robustness, Autotex
Softouch offers exceptional image definition and compatibility with con-
ventional and specialised screen inks.

Outstanding high clarity displays can also be produced in combination
with MacDermid Autotype’s top performance Windotex ™ lacquer.

The new film complements MacDermid Autotype’s existing range of tex-
tured products, giving industrial designers a comprehensive choice of finishes,
including gloss, antiglare, fine, velvet, metallic effect (such as Autotex Steel)
and now Autotex Softouch - all from a single supplier. Emma Scowen, Market-
ing Manager, explains, “Thenew “soft” finish provides an extremely cost
effective option to the spray coating method of achieving a similar tactile feel,
whilst giving screen printers and production engineers far greater control over
consistency and quality. Autotex Softouch is also a convincing alternative for
creating an elastomeric feel for membrane touch switches.”

Autotex® Softouch is being supplied in roll or sheet format and thick-
nesses of either 150 or 200 microns, and is supported globally by MacDermid

Autotype’s network of sales offices and specialised distributors.

www.macdermidautotype.com
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CHALLENGER III D Automatic

M&R’s revolutionary Challenger
III D, with groundbreaking Dynamic
PrintStroke ™, brings a new dimen-
sion to automatic textile printing.
Dynamic PrintStroke provides pro-
grammable control over squeegee
pressure, print/flood speed, print-
stroke length, and print-carriage po-
sition and other settings. The squee-
gee pressure setting can be varied
between print strokes, offering un-
paralleled control over ink deposit.
These programmable print
parameters along with Ink
Dip™, Ink Dam™, flash-cure, and
other print settings —  can be
named, saved, and stored as a unique
print program in M&R’s Job Recall
storage & retrieval system. Opera-
tors can later recall that job for sub-
sequent print runs. For similar but
not identical jobs, the operator can
save a copy of the job under another
name and tweak those settings rather
than starting from scratch. Stored
jobs can even be sent electronically
to other Challenger III D machines,
providing large operations and con-

LLENGER HI D
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tract printers with unprecedented
convenience and control over pro-
duction.

Challenger III D’s huge standard
feature set includes a super-fast, ul-
tra-quiet servo-driven indexer;
servo-driven printheads; tool-free
calibrated angle adjustments; a large
and highly-sophisticated touch-
screen controller; and quick-set
printhead off-contact (invaluable
when printing thick inks or specialty
inks like gels and high-density).
Squeegee pressure can also be ad-
justed mechanically should the need
arise. M&R’s Automatic Pallet Pre-
heat Mode ™ with built-in pallet tem-
perature sensor allows operators to
preheat pallets to the desired tem-
perature and track those tempera-
tures throughout the production run.
Each printhead includes a
touchscreen that provides digital
control over squeegee print pressure
and squeegee and floodbar speeds.
A socket on each printhead makes it
easy to position a flash cure unit in

Screen Printing Press
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any station and make on-the-fly ad-
justments from the main control
panel.

Other features include Printhead
Teach Mode ™; front and rear micro-
registration; tool-free adjustable rear
screen holders; print-start/print-fin-
ish mode; and M&R’s exclusive pat-
ented Revolver Print Program ™,
which automatically operates indi-
vidual printheads in programmed se-
quence and allows multiple flashing
without losing a printing position.
Challenger III is also compatible
with pre-press registration systems

like M&R’s Tri-Loc and Double Tri-
Loc. With so many features and an
unmatched level of flexibility, con-
venience, and control, Challenger II1
D is simply the finest automatic car-
ousel textile press ever made.

www.mrprint.com

A —AREELE,  wT DO B & AR R
J3. BRI LA K 5 5 A TR
BAITHL BAA —A 61, PIfES:
A AL B AR RE 75 108 b 22 %% W% 1] ] AL

B, JFHREM M IR LRy R

R IE AR DL T ke T RIE
B, (Printhead Teach Mode™ ). Hi
e, S THWE R MM 4
BRI S 8 S 85 B, M&R Mg 4|
HEE R )Y (Revolver Print
Program™ ) ASESEECE I /95 e
BT EAITHELIE HAT BLZ IR A
ASHINIAL &, Challenger TIT [a]FERE
5miEfEAG RS, HlinM&R 1
Tri—Loc FiDouble Tri-Loc, Challenger
I DGR LRI, A Etk, wf
BTk, RZA PRI,
SEBER) B s G 2L BIGEL.

Inca Digital and Fujifilm

Launches Inca Onset Q40|
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Inca Digital Printers and Fujifilm launched an ultra-
high-quality flatbed UV inkjet printer - the Inca Onset
Q40i.The latest addition to the Inca Onset series, the
Inca Onset Q40i has been developed to address the
growing market for an ultra-high-quality flatbed device,
printing onto media up to 3.14m * 1.6m (123.6 inches
X 63 inches) and up to 50mm (2in) thick. Using the
latest Fujifilm Spectra Dimatix QS10 printheads, the
Inca Onset Q40i delivers a 10 picolitre drop size, com-
pared to the 27 picolitre drop size used on S40i model.
The resulting 1200dpi apparent resolution produces
ultra-crisp images, fine lines, sharp text and smooth
tonal graduations, the high resolution Inca Onset Q40i
prints up to 310m?#hr, equating to 62 full-bed sheets
per hour. For more information, please visit
www.incadigital.com.

Inca #{R3F0F A /4 Bl HEL
Onset Q40i Bx = EARIH

HB=60
FRBVFER T, UV HRZRBENFIFL— Inca Onset Q40i.
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FERTRN3.14m = 1.6m NG LEENR, EEXE
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BHEHFR. ZZBEREIRAFEHBISpectra
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Roland DG’s recently intro- o
duced 64-inch SOLJET PRO4 XF- ROland ’S NeW SOlJ et
640 is the company’s fastest wide
format printer to date and has been PrO 4 Xf - 6 40
dubbed ‘the beast’. It incorporates
next generation dual print heads,
a redesigned take-up and pinch
roller systems, plus a host of other
advanced features for high qual-
ity imaging at a maximum print
speed of 102 sq m/hr.

Designed for both durable and
stunning outdoor and indoor appli-

cations, the XF-640 is the ideal pro- ROland éﬁ Xé i SOljet Pr04

duction tool for signs, banners, ve-
hicle wraps, window graphics, POP Xf _6 40 ﬁ 'Pa ép E.J m
displays, exhibition show graphics, @

posters and more. Roland’s newest
eco-solvent inks, Eco-Sol MAX 2,
offer an expanded colour gamut as
well as fast drying times to boost
production and the dual mirrored

CMYK ink configuration virtually
eliminates banding for consistent

Roland 4% A#fE i 64 35~ SOLIET PRO4 XF-640 % I BRI — X &
Roland &/ ke SEREIRINL, 4“4 2 BR. CHUTH O d,, &
PR HIOB IR EAEAL RS, DU R e B, T AR R i 102 Tk /
NS T ek 5 R T

colour imaging. XF-640 LA EMNSbRI MM BETE, REGIEFRRE, BE, 455, @B
. POPJR/RRE, JEWEDG., MRGHEATH, B 225 rien ol 5ah
www.signnews.in Eco—Sol MAX 2 REM PR THRIF B KM OIR, Mimi$m A e, Wi

% CMYK T3 fg B AHE PR ORI R T, MmO (2 1) — Stk

Kornit Brings Highest Speeds to
the Direct-to-Garment Market With
the New Avalanche 1000

Kornit Digital, the leading manu- to the Avalanche product family at 1000 is the fastest direct-to-garment
facturer and innovator of digital tex- Fespa 2013. Designed for 24/7 mass printer ever made by the company.
tile printing launches a new addition production operation, the Avalanche Besides its outstanding productivity,
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it features new piezo-electric print-
heads, a back-up battery system and
an integrated professional humidity
system for greater efficiency.

The Avalanche 1000's enhanced
speed and performance characteristics
enable a single operator to produce
printed garments and fabric cuts at
exceptional speeds, making it the
most productive direct-to-garment
printer in the market. In common with
all other machines from Kornit that
print on a large variety of textiles us-
ing one ink set, the Avalanche 1000
utilises the company's NeoPigment ™
process which is far more environ-
mentally friendly and efficient than
machines that require additional pre-
treatment and drying processes before
being ready for print.

Designed for the mass production
of garments, Kornit's Avalanche
1000 has dual pallet industrial pro-

duction capability, and is a very ro-
bust platform designed for heavy
duty use. The print-head array,
equipped with 24 Spectra Polaris
heads, generates very high speeds
and excellent print quality. An inte-
grated humidifying system makes
the machine resistant to the daily
variations in room climate, and a
back-up battery system allows the
main power to be turned off when
the machine is not being used. It fea-
tures a print area of up to 90 X 60cm
and 12cm wide pass printing. An
automatic height adjustment mecha-
nism allows printing over buttons,
zippers and other protruding objects.
It prints up to 300 light and 170 dark
garments per hour. With all those
new features, the Avalanche 1000 is
perfectly suited to be used all day,
every day and for all volumes.

WWWw. prnewswi re.com
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FESPA London 2013

FESPA London 2013 held during
24-29, June at ExCeL London has
proved to be a global destination for
print, bringing 650 exhibitors and
23000 visitors in the world. The fa-
mous event is held every three years
which also attracts many Chinese
screen& digital enterprises.

The Opening Ceremony was held
on 10 am, June 25. The exhibition
gathered a variety of latest wide-for-
mat digital printing equipment,
technology and materials, narrow-
format digital printing, textile print-
ing, screen printing, industrial print-
ing and garment decoration. Sefar,
Ulano, Marabu, MHM, M&R, HP,
EPSON, Kornit, Mimaki, AGFA,
EFI, ZUN, Durst and Roland etc.
brought their latest equipment and
technology to the exhibition. HP
Scitex FB10000 enabled both speed
and quality and allowed profiting on
a wider range of jobs-including dif-
ferent applications and run lengths;
HP Latex 3000 printer produced
high-quality results and gain versa-
tility. It enabled industrial produc-
tivity and efficiency and deliverd
odorless prints, ideal for sensitive

indoor display environments;
Kornit’s ParadigmlIl was the most
conspicuous among its other dem-
onstrated products that can produce
complex digital and screen combi-
nations in one job by combining
flock, foil, metallic and glitter with
high-quality digital print images;
Luis Omar Viera used M&R’s high-
performance Challenger III D J4 au-
tomatic screen printing press,
M&R’s Passport automatic T-shirt
unloader, and M&R’s Fusion elec-
tric conveyor dryer to set a new
world record of 2139 T-shirts screen
printed in one hour by a single op-

erator.

The show featured a series of ac-
tivities such as Jet Set Conference,
Pilot’s Briefing Zone, Car Wrap
Demonstration, Hall of Fame,
FESPA Print Award etc.. At FESPA
Print Award Display Area, there were
three samples from Wuxi Kehong
Nameplate Co.,Ltd respectively
awarded with gold, silver and bronze
prize; Stechcol Ceramic Crafts De-
velopment Co.,Ltd got one gold
prize; Guangzhou Wantongda
Pyrography Product Co., Ltd. got
one bronze prize.
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Focus

CSGIA Delegation

at FESPA London 2013

CSGIA as a national association
of FESPA organizes delegation to
attend FESPA event yearly. At
FESPA London 2013, CSGIA led a
delegation of 35 people from China
including the directors from
Denbishi Fine
Chemical(Kunshan)Co.,Ltd,
Zhongyi Ink & Paint Co.,Ltd,
Taipinggiao Printing Materials Fac-
tory, Beijing Guohe Haidali Elec-
tronics Technology Co.,Ltd, Kenny
Printing Machinery Co.,Ltd, Hebei
Anping Printing Screen Co., Ltd,
Beijing Hongji Printing Developing
Co., Ltd, Guangzhou Chengding
Textile Machinery Co.,Ltd,
Guangdong Jiabaoli Chemical Co.,
Ltd, Xinlijia Technology Co.,Ltd,
Chengyi Sublimation Printing Ma-
chine Co., Ltd, Haining T.CH Warp
Knitting Base Fabric Co.,Ltd and
Rugqi Electronics Co.,Ltd. CSGIA
delegates were Mrs. Shen Chunyan,
General Secretary of CSGIA and Mr.
Zhang bo, Vice General Secretary of
CSIGA.

During FESPA London, CSGIA
delegates visited the show and net-
worked some businesses. On June
26, partial delegation members vis-
ited Augustus Martin and SMP
Group. Augustus Martin had been at
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the cutting edge of Point of Sale
(POS), Point of Purchase (POP) print
production and design since its in-
ception in 1966. Among the top 50
printing companies in the UK, they
designed, manufactured and distrib-
uted over £ 55,000,000 of quality
POS and POP material each year.
With 325 staff based in London and
45 at their Manchester site, they uti-
lized the latest technology and ex-
pertise in design, printing and finish-
ing. They were the primary supplier
of POS to 25,000 retail outlets across
the UK and Europe. Led by Chris
Elliott, Sales Director of Augustus
Martin, the delegation visited mar-
keting department, offset workshop,
screen printing workshop, digital
printing workshop, raw material
warehouse, storage warehouse, lo-
gistics warehouse and the latest digi-
tal pressroom. Embracing the
industry's most advanced equipment,
clean environment, regular manage-
ment, efficient and effective market
operation, it inspired all of the del-
egates.

SMP Group was a full service re-
tail solutions company offering cre-
ativity, manufacturing, distribution
and fulfillment, IT services and re-
tail insights. They were also market
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leaders in large format printing, in-
cluding underground poster printing,
bus side printing and outdoor poster
printing. Pursuing high quality and
service, innovation and speed, it in-
tegrated offset printing, screen print-
ing and digital printing to meet the
need of customers and got high effi-
ciency.

During the period, CSGIA made a
discussion with FESPA and del-
egates of Japan, India and Thailand
of ASGA members. FESPA 50th
Anniversary Gala Night was held at
the stunning Old Billingsgate venue
on the River Thames, overlooking
some truly iconic London landmarks
on Thursday 27th June 2013. CSGIA
presented a gift to FESPA for the
celebration. It was a joyful night de-
serving to be memorized.
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NZEZ24 Electronic
Black and NZEZ2 5
Electronic White

Screen Inks from

NAZDAR

With the technology’s enhance-
ment, the electronic industry and the
industrialization level have seen a
rapid growth. Meanwhile, screen
printing is more widely used in elec-
tronics, glass and industrial printing.
The manufacturers have introduced
various inks specifically for glass,
electronics and industrial printing.
This article introduces one type of
those inks.

NZE24 Electronic

Black and NZE25

Electronic White
Screen Inks

NZE24 Electronic Black and
NZE25 Electronic White Screen Inks
are launched by NAZDAR, which
have been formulated specifically for
glass electronics and industrial print
applications with the following per-
formance criteria: high optical den-
sity, thin dry ink deposit, excellent
adhesion, excellent boiling water re-
sistance, excellent MEK resistance,

NAZDAR

NZE25 5

= e

NZE24

and high temperature resistance.
NZE24 and NZE25 can be tinted
with a range of Halogen-Free (HF)
colors for white and black color
matching. NZE24 and NZE25 are
two-part inks and must be initiated/
catalyzed with a catalyst.

Primary Substrates
Substrates
Various glass materials for elec-

tronic and industrial applications

Substrate recommendations are
based on commonly available mate-
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rials intended for the ink’s specific
market when the inks are processed
according to this technical data.
While technical information and ad-
vice on the use of this product is pro-
vided in good faith, the User bears
sole responsibility for selecting the
appropriate product for their end-use
requirements.

User Information

Mesh

380-420 tpi (150-165 tpcm) with
a mesh opening of 22-38 um
monofilament polyester mesh.

Stencil
Use direct emulsions and capillary
films which are solvent resistant.

Squeegee
70-90 durometer polyurethane
squeegee.

Ink Preparation

NZE24 Black: Add 1 part
NZE684 Black Catalyst to 10 parts
NZE24 Black ink by weight.

NZE25 White: Add 1 part
NZE685 White Catalyst to 10 parts
NZE25 White ink by weight.

The amount of catalyst should
only be based on the weight of the
ink and not include the weight of any
other additives. Thoroughly mix the
inks prior to printing.

Pot life of the catalyzed inks is
approximately 5 to 7 hours.

Tinting

NZE?24 Black: tint up to 45% with
NZE200 to NZE219 and NZE310
colors by weight. Add 1 part
NZE684 Black Catalyst to 10 parts
of the total ink amount.

NZE25 White: tint up to 45% with
NZE200 to NZE219 colors,

NZE310, and NZE24 Black.
NZE25 White tinted up to 15%:
add 1 part NZE685 White Catalyst
to 10 parts of the total ink amount.
NZE25 White tinted 16% to 30%:
add 1 part NZE685 White Catalyst
to 7 parts of the total ink amount.
NZE25 White tinted 31% to 45%:
add 1 part NZE685 White Catalyst
to 6 parts of the total ink amount.
Example for calculating the
amount of catalyst for a tinted white
ink: 125g of total ink containing a
20% tint with a catalyst ratio of 1:7
is calculated as:
100g white + 25g tint = 125g total
ink
125g total ink = 7 = 18g catalyst
NZE200 to NZE219 and NZE310
tinting colors are not recommended
to be used as stand alone items.

Printing

Add only enough ink to the screen
to be able to print for 5-10 minutes.
Add additional ink in small incre-
ments throughout the print run to
maintain screen stability.

Maintain ink temperature at 65~ I -
90 " F (18 C-327C) for optimum
print and cure performance. Lower
temperatures increase the ink viscos-
ity, impairing flow and increasing
film thickness. Elevated tempera-
tures lower the ink viscosity, reduc-
ing print definition and film thick-
ness.

Pretest to determine optimum
printing parameters for a particular
set of ink, substrate, screen, press,
and drying / curing conditions.

Nazdar does not recommend inter-
mixing of NZE Solvent-Based inks
with other inks besides the NZE Sol-
vent-Based inks.

Cure Parameters
Good air circulation is necessary
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to remove the vaporized solvents.

NZE24 Black: Bake the catalyzed
NZE24 Black ink at a maximum of
180°C (356 " F) for 30 minutes.

NZE25 White: Bake the catalyzed
NZE25 White ink at a maximum of
120C (250 ° ') for 30 minutes.

Note: See ‘Tinting Colors’ section
for reference to heat stability for the
range of tinting colors.

Common Performance Additives

The market specific performance
properties of the NZE Solvent-Based
inks should be acceptable for most
applications without the need for
additives. When required, any addi-
tives should be thoroughly mixed
before each use. Prior to production,
test any additive adjustment to the
ink. Inks containing additives should
not be mixed with other inks.

Reducer: Use RE183 Retarder to
reduce the viscosity of these inks.
Add up to 8% by weight. Over re-
duction can reduce print definition,
film thickness and adversely affect
cure.

Example for additives: 100g Ink
+ 10g Catalyst with 8% Reducer is
calculated as:

100g ink + 10g catalyst + 8.8¢g re-
ducer

= 118.8g total

Cleanup

Screen Wash (Prior to Reclaim):
Use IMS201 Premium Graphic
Screen Wash, IMS203 Economy
Graphic Screen Wash, or IMS206
Graphic Auto Wash.

Press Wash (On Press): Use
IMS301 Premium Graphic Press
Wash.

Storage
Store closed containers at tem-
peratures between 65~ 278" F(18°C-

25C). Catalyzed ink taken from the
press should be disposed of properly.

General
Information

Ink Handling

Wear gloves and barrier cream to
prevent direct skin contact. Safety
glasses are suggested in areas where
ink may be splashed. If ink does
come in contact with skin, wipe ink
off with a clean, dry cloth (do not
use solvent or reducer). Wash the
affected area with soap and water.
Consult the NZE Solvent-Based
ink’s Material Safety Data Sheet
(MSDS) for further instructions and
warnings. Obtain MSDS from
www.nazdar.com.

Adhesion Testing

Even when recommended drying
and curing levels are achieved, it is
imperative to check the degree of
cure on a cooled down print:

1. Touch of ink surface - the ink
surface should be smooth.

2. Thumb twist the ink surface
should not mar or smudge.
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3. Scratch surface the ink surface
should resist scratching.

4. Cross hatch tape test per the
ASTM D-3359 method, use a cross
hatch tool or a sharp knife to cut
through ink film only; then apply 3M
#600 clear tape on cut area, rub
down, and rip off at a 180 degree
angle. Ink should only come off in
actual cut areas.

Physical Properties Test Results

These results were obtained by
testing of catalyzed NZE24 and
NZE2S5 inks at full strength on elec-
tronic glass. This information is pro-
vided as a general indication of the
ink performance, not as a specifica-
tion or a guarantee.

Adhesion

Test: Cross-hatch tape (ASTM
D3359)
Result: Pass

Gloss
Test: 60° meter <85
Result: Pass

Heat Resistance

NZE24 Black Test: 30 minutes at
350C (660° I)

NZE25 White Test: 30 minutes at
200C (390" I')

Results: Pass, no visible change to
the printed ink surface.

Chemical Resistance

Test: MEK (methyl ethyl ketone)
soak for 1 hour

Result: Pass, no visible change to
the printed ink surface.

Boiling Water Resistance

Test: 30 minutes at 100 C
T

Result: Pass, no visible change to
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the printed ink surface.

Manufacturer’s Product Offer-
ing

Based on information from our
raw material suppliers, these ink
products are formulated to contain
less than 0.06% lead. If exact heavy
metal content is required, indepen-
dent lab analysis is recommended.

The NZE Solvent-Based inks are
free of the halogens chlorine and bro-
mine based on supplier information
and in compliance with the electron-
ics industry standard, IEC 61249-2-
21 (http://www.iec.ch/).

Standard Printing Colors

NZE24 Black and NZE25 White
with their appropriate catalyst are
intended to work as supplied or can
be tinted up to 45% with NZE200 to
NZE219 and NZE310 Tints.

Halogen-Free (HF) Tinting Col-
ors

NZE200 to NZE219 and NZE310
are intended to be used only as tint-
ing colors up to 45% addition into
NZE24 and NZE25. These tinting
colors are not recommended to be
used as stand alone items.

High additional levels of NZE200
to NZE219 and NZE310 into the
white and black can result in a higher
gloss level and reduced opacity of
the printed part.

NZE200 to NZE219 have high
heat resistance, except for the
NZE210 HF Yellow Tint and
NZE219 HF Green Tint. When very
high heat resistance is required, use
the NZE310 HF Yellow HS Tint as:

@ The replacement for NZE210
HF Yellow Tint.

o Combined with NZE218 HF
Blue GS Tint in any color match us-
ing NZE219 HF Green Tint.
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L ascelle Barrow Assumes

Fifteenth FESPA Presidency
Lascelle Barrow {f FESPA 3 15[ JE

Lascelle Barrow was inaugurated as FESPA’s 15th President at the
FESPA 2013 Gala Dinner on Thursday June 27th, assuming the role
from outgoing President Gyorgy Kovacs.

Barrow will be supported by Vice President Yasar Guvenen. The start of
Lascelle Barrow’s Presidency coincides with FESPA’s 50th Anniversary,
at a time when the organisation is expanding globally with new FESPA-
branded events in Brazil, Turkey, China and Africa, in addition to its suc-
cessful European exhibition portfolio.

The role of the President is to oversee FESPA’s activities as a Federation of
National Associations; to chair the FESPA Board and General Assembly; to work
closely with the FESPA Managing Director and executive team to ensure that
FESPA events activities support the needs and aspirations of FESPA’s 37 Member
Associations; and to supervise the reinvestment of funds for the benefit of FESPA’s
global community of printers through the Profit for Purpose programme.

This is Barrow’s second tenure as FESPA President, having previously
occupied the role from 1992 to 1996. During that period he was responsible
for the move of the FESPA exhibition to its first stand-alone venue in Lyon,
which transformed FESPA's income from the exhibition business. He has
maintained this focus on nurturing the commercial success of the organisation,
championing the launch of the FESPA Digital event, and driving FESPA’s
global expansion strategy, recognising the importance of establishing strong
positions in key emerging markets

Lascelle Barrow commented: ~ I'm immensely proud to be given the
chance to serve FESPA as President for a second time, and to be taking
office here in London, my home city, mid-way through a phenomenal FESPA
exhibition. As printers, we face many positive opportunities; to celebrate
print’s role in a multichannel environment; to continue to embrace digital,
both as a production technology and as a complementary medium to print;
and to reap the benefits of being part of a connected and creative global
community. I know myself the value of building authentic relationships with
people who have guided and inspired me, and helped me to overcome chal-
lenges. I believe wholeheartedly in the power of a trusted community like
FESPA, and I look forward to playing an active role in helping printers
worldwide to grow and improve with FESPA’s support. 7

www.myprintresource.com
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Mimaki Honored with European
Digital Press Association (EDP)
Award for JFX500-2131 Printer

Mimaki has reported that the
Mimaki JFX500-2131 is recognized
at FESPA 2013 by the Technical
Committee and the Jury of the EDP
Association as a winning product in
the category "Best UV curable
flatbed printer <200K". The award
was accepted by Mike Horsten, Gen-
eral Manager Marketing of Mimaki
EMEA at a special awards ceremony
held during the show.

“We are extremely honored by this
prestigious award, says Horsten.
“The JFX-500-2131 is a grand for-
mat UV flatbed printer with LED
curing and multiple ink options. It
sets a new standard for grand format
printing in terms of speed, flexibil-
ity, quality and environmental
sustainability. We are delighted that
the EDP has recognized the innova-
tion that has become a hallmark of
Mimaki wide format printers in
granting us this coveted award.”

At printing speeds up to 60 square
meters per hour, the Mimaki
JFX500-2131 is 2.5 times faster
than conventional JEX printers from
Mimaki and brings new efficiency,
quality and price/performance to the
sign and graphics industry and wide
format display marketplace. The
JFX500-2131 has been shipping as
of January 2013. It features signifi-
cant innovation with a wide range
of new features that ensures the ut-

most in productivity and competi-
tive advantage while also shrinking
the environmental footprint re-

quired for high quality sign, display
graphics and other wide-format
printing.
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Spandex has introduced “Digital

on Demand” at FESPA 2013 in
London. This new initiative enables
customers to purchase exactly what
they need to complete the job and
have the materials delivered the next
day, negating the need to purchase
full rolls of digital material.

The carefully selected range of
ImagePerfect digital materials serve
a broad range of applications and are
now available by the running metre.
With Digital on Demand, customers
can order from 1m to 50m across a
range of materials including: self-
adhesive vinyls, banners, perforated
window films, display media, can-
vas and textiles.

“In 1983, Spandex was the first
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business to sell coloured self-ad-
hesive vinyl by the running metre.
Something we still do today.
Twenty years later we continue to
innovate, by introducing digital
materials by the metre,  com-
ments Leon Watson, Spandex UK
General Manager.

“Digital on Demand provides
customers with the flexibility to buy
what they need, when they need it
and have it delivered the next day by
a supplier they can trust. Reflecting
on the current economic situation,
Digital on Demand allows our cus-
tomers to improve their cash flow,
whilst still being competitive” ,
concludes Leon.

www.myprintresource.com

Spandex Pio-
neers the Sale of
Digital Materials
by the Metre at
FESPA 2013
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News Release

ESP Printing Increases
Throughput and Reduces
Costs with Kornit Paradigm
Direct-on-6arment Printer

Kornit Paradiem £{t2pKENfe

EAFA:A B L EDER S

Kornit Digital, the leader in high-
speed direct-to-garment printers, has
been chosen by embroidery and di-
versified printing services company
ESP Printing to implement Kornit's
state-of-the-art Paradigm (Polaris)
Direct-on-Garment solution. This
will enable ESP to print digital im-
ages directly from computer to gar-
ment, saving on the time and set-up
costs associated with screen printing.

In conjunction with ESP;s existing
embroidery and screen printing ser-
vices, this latest enhancement to its
digital printing capabilities rounds
out ESP's service offerings, making
the company a genuine one-stop
shop for customers that include some
of the world's most exclusive global
designer brands such as Evisu,
Chevignon, Tommy Hilfiger, Diesel
and Ralph Lauren as well as presti-
gious Chinese brands Verri,
Agcatton, Septwoves, Navigare,
Saint Paulon, and Falank & Moluer.
ESP is now able to offer its custom-
ers the full spectrum of design op-
tions, adding significant value to
their end products.
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ESP is no stranger to Kornit digi-
tal printing solutions.The company
has been a Kornit customer since
2006, and was the first company in
China to deploy a Kornit solution.
This marked a proud industry 'first'
for ESP, reflecting their status as in-
dustry pioneers and their drive to stay
one step ahead in China's printing
industry.

The company is headquartered in
Hong Kong, with production located
in Guangdong province. In the past,
hiring employees with the necessary
level of skill for its manufacturing
plants posed a challenge. However,
because digital printing is consider-
ably more automated than other print
processes, Kornit's solutions have
helped the company overcome this
hurdle of staffing.

"As a long-standing Kornit cus-
tomer, we are already highly famil-
iar with their printers, and are satis-
fied with the quality of what they
could produce," said Edward Chan,
director, ESP Printing. "We're always
looking for ways to strengthen our
product line even further, so imple-
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menting the latest upgrade was there-
fore a natural progression for us.
Since the installation, we're already
reaping the benefits of lower oper-
ating costs and faster throughput, so
I'm very pleased that we chose to stay
with Kornit."

Kornit Digital's Managing Direc-
tor for Asia Pacific Eyal Manzoor
said: "Our seven-year relationship
with ESP Printing is a fantastic ex-
ample of a long-term, mutually re-
warding partnership. We've progres-
sively provided them with more so-
phisticated digital printing solutions
as our product portfolio develops,
starting with the Kornit Storm in

News Release
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2006. ESP's loyalty is a testament to
the quality of our products and the
level of service we strive to offer."
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Epson Invests in New Production
Lines for Next-Generation Printheads

Seiko Epson Corporation has invested approximately 16 bil-

lion yen in two new production lines in Japan. The lines have
been constructed to manufacture next-generation print heads the
core component in ink jet printers for use in business and indus-
trial printing systems to come to market in the latter part of the
2013 fiscal year. This capital investment, made over three years
from fiscal 2011, has been made to build new production lines
that contain a host of original Epson manufacturing technologies.

These new lines will be located in Epson’s Suwa-Minami Plant
in Nagano Prefecture and the Sakata Plant in Yamagata Prefec-
ture. Production demands a high level of technical skill, and Epson
was required to bring to bear its many years of accumulated ex-
pertise in monozukuri the art and science of manufacturing to
make the production lines a reality.

WWW.Signnews.in
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China Digital Printing Production
Value Shares a Small Proportion
While Shows a Big Potential

In recent years, digital printing has
been the hot words in China, which
has attracted the attention of many
people. According to Mr. Wang
Yanbin, Director of Management
Division of State Administration of
Press,Publication,Radio, Film and
Television, there had been 728 print-
ing enterprises in 2012 with the pro-
duction value of RMB 6.3 billion, an
increase of over 80% than the previ-
ous year.

The increase of 80% seems satis-
fying, but it is compared to the base
figure of RMB 3.5 billion that is less
satisfying.

China printing industry achieved
a production value of RMB 951.013
billion in 2012 with total 104,400
printing enterprises. It means that
digital printing only takes up 0.66%
of the total production value, while
digital printing enterprises only take
up 0.7% of the total. Compared to
the developed region such as
America, Europe and Japan where
digital printing has held 10% share
of the printing industry, there still
exist a big gap.

It is fortunate that digital printing
has a big potential to grow though
the production value is not satisfy-
ing. In the next years, digital print-
ing will undergo a more rapid
growth.

As an emerging industry, digital
printing has been taken priority by
many traditional enterprises that
have made big investment for trans-

formation. Although digital printing
still needs time to be dominant, the
prospect is optimistic and the returns
will be lucrative.
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China's Largest Water-Based
Ink Manufacturer Chengdu
Branch Put into Production

Recently, Chengdu Sky Dragon Printing
Ink Co.,Ltd subsidiary to Guangdong Sky
Dragon Printing Ink Group Co., Ltd known
as the largest water-based ink manufacturer
in China has been put into production in
Pujiang, Chengdu province.

With an investment of RMB 50 mil-
lion, the project is expected to produce
2,400 tons of water-based inks, 2,400
tons of solvent inks that are benzene and
copper-free and mainly sold to South-
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western and Northwestern China. The
annual output value will achieve RMB
100 million.

Sky Dragon Group is dedicated in
developing and researching environ-
ment-friendly water-based inks, sol-
vent inks, offset inks, etc for packing
and printing.

www.chinatio2.net
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Hongsam Strives to Be Your Best
Inkjet Solution Partner with Green
and Innovation

Founded in 2001, Hongsam
Digital Science & Technology
Co., Ltd is engaged in research
and production of professional
inkjet inks for textile printing &
non-woven fabrics printing,
digital imaging, art reproduc-
tion, office & home decoration,
advertisement and banner print-
ing, digital printing, publishing,
industrial application, etc.

On the principle of "science,
honesty, transcendency and en-
vironmental protection,"
Hongsam insists on self-creation
with continued investment in
R&D based on technology inno-
vation. It has owned 4 national
invention patents in digital tex-
tile printing area and 7 accepted
textile patents, as well as 18 reg-
istered trademarks in digital
printing, digital textile printing,
digital imaging, art reproduc-
tion, and digital industrial appli-
cations, etc.

With the business concept of

“providing superior inkjet inks
and extraordinary inkjet
solutions Hongsam has
gained great achievements and
recognition in inkjet inks’ R&D
and application. In part of main-
taining the appraisal of high-tech
enterprise for 8 years, it is iden-
tified as Inkjet Materials Engi-
neering Laboratory of Henan
Province by Henan Development
and Reform Commission, Mu-
nicipal Enterprise Center by
Zhengzhou Industry and Infor-
mation Commission, Zhengzhou
Inkjet Technology Engineering
Research Center by Zhengzhou
Municipal Science and Technol-
ogy Bureau and Zhengzhou Mu-
nicipal Development and Reform
Commission. The company has
undertaken the projects of Na-
tional Innovation Fund, Techni-
cal Personnel Serving Company
Action and Emphasized
Industry’s Revitalization and
Transformation. It was appraised
as outstanding scientific and
technological innovative enter-
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prises in Henan Province. The
REACTOME reactive textile
inkjet ink was listed in the fifth
recommended directory of ad-
vanced energy saving technol-
ogy by China Dyeing and Print-
ing Association.

With the strong R & D ability,
Hongsam provides a variety of
solutions for the industry play-
ers. It integrates digital proofing,
inkjet direct-to-screen, inkjet
CTP, blueprints proofing, art re-
production and UV printing, etc.
As well it offers a full range of
coatings, reactive, acid and dye-
sublimation digital textile print-
ing solutions to meet various
printing needs on different fab-
rics.

In recent years, the environ-
mental pressures and the short-
age of resources in Henan prov-

BSAM

LED- UV EE

BSiipaEu s mn

amy

(EGSAM

Eﬂ;%7ka

HIRE £ 77 RE XK

ince have brought many restric-
tions on the development of
printing and dyeing enterprises
of Henan, while the garment in-
dustry has sprung up with rapid
development. The industrial ap-
plication of digital printing has
brought new hope to Henan
where the water is scarce.
Hongsam actively promotes its
independently developed anhy-
drous and water-saving printing
solutions, leading the develop-
ment of digital textile printing
while boosting the technology
upgrading and enterprise’s re-
structuring in the internal mar-
ket and realizing the goal of en-
ergy conservation and innova-
tion. Hongsam will continue to
insist on green digital solutions,
and strive to become the world's
leading digital inkjet system so-
lution provider.
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Prowise Grows in Pace
with the Times
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Founded at Yongfeng Industrial
Zone, Lunjiao Town, Shunde,
Foshan of Guangdong province in
1991, Prowise is specialized in
manufacturing light box, signage,
advertising screen printing product,
glass print, display, outdoor signage,
advertising display, d ¢ cor paint-
ing and glass screen printing prod-
uct, etc. In part of internal sales, its
products are widely exported to vari-
ous countries with recognized repu-
tation.

As a member of Standing Com-
mittee of CSGIA, Prowise was
awarded several prizes at CSGIA
Ever Bright Cup Fine Screen Print
Competition and ASGA Screen Print
Competition, as well as a bronze
prize at FESPA Award 2010. It won
the title of Advanced Enterprise in
Yongfeng Industrial Zone 2002-2005
and was appraised as enthusiastic
charity in the period.

In December of 2012, CSGIA led
an overseas delegation to visit
Prowise which was the first one in
plan. The delegation included Past

ASGA Chairman and CSGIA Chair-
man Mrs. Pei Guifan, FESPA Past
President Anders Nilsson and FESPA
Past International Relations Embas-
sador Kurt Sperisen, and SIDGAP
President Mr. Rudy L. Ong and so
on.

“Prowise has a professional team
with specialized equipment integrat-
ing designing, stencil making, screen
printing, forming and setting. Cov-
ering an area of over 5000 sqmes, it
has 6 screen printing lines, 3 large
screen printing machines, 5
thermoforming machines, 5 digital-
controlled machines, etc. It has been
recognized as a strong light box and
screen printing manufacturer in
China,” said Cen Haihong, General
Manager of Prowise.

Keeping in pace with the market’s
development, Prowise constantly
launches various products satisfying
the market’ needs. Featuring high
technology, accuracy and excellent
reproduction, the products are widely
used in various areas, such as the
explosion-proof double-sided light
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box used in China Construction
Bank, shop signs in the Xinhua
Bookstore, large cylindrical light box
at airport, Yoshinoya fast food store
advertising projects and light box in
China Oil Image Store. In addition,
the products are used for Japanese
large automotive chain stores, Cana-
dian large screen printing d ¢ cor
painting, American outdoor
windproof light box. etc.

As the people’s personal taste is
rising, the personalized, high-
quality and exquisite products
with strong cultural elements are
increasingly popular. Realizing it,
adhering to innovation, Prowise
increases a production line of the
decorative painting and authorized
high imitation decorative painting,
using the special screen printing
technology to create the spectacu-
lar effect to meet the market’s de-
mand.

Mrs. Cen added, ~Prowise will
develop abreast with the times and
expand the market more rapidly. 7
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While overall shipments of
hardcopy peripherals decrease
12.4 percent in 1Q13, shipments
of high-yield inkjets increases
15.7 percent year-on-year.

IDC’s PRC Quarterly Hardcopy
Peripherals Tracker showed an
overall decline in China’s
hardcopy peripherals market dur-

and promote high-yield cartridge
inkjet printers. IDC stated that the
high-yield cartridge product seg-
ment accounts for 14.5 percent of
China’s overall inkjet market.

Laser printer upgrades also ac-
celerated, although overall ship-
ments of laser printers saw a slight
year-on-year decrease of 2.4 per-
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ing the first quarter of the year,
with 2.74 million units shipped,
corresponding with a decline in
revenue of 5.8 percent.

PRC Laser Product Shipments Market Share by Speedrang
2012Q1-2013 Q1

100%
However, there was a strong

growth in shipments of high-yield 80%

cartridge products, with around

90,000 units shipped during the

quarter, despite the overall ship- 60%

ment of inkjet printers in China

declining 32 percent year-on-year diwe

due to the economic downturn.

The downturn has affected many

home users and SMBs that favour 20%

inkjet products and caused inkjet

printer vendors to pay more atten- 0% L

tion to profit indicators, adjust
product strategy to control sales
volume of low-end inkjet printers,

201201 201202 2012Q3 201204 2013Q1
M Monolaser 1-20ppm M Monolaser 21-30ppm ™ Mono laser 31+ppm M Color laser printer

Source: IDC PRC Quarterly Hardcopy Peripherals Tracker (Q1 2013)
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cent, reaching 1.55 million units.
The number of single-function
printers is seeing a gradual de-
cline, and accounted for just 41.9
percent of China’s laser printer
market as vendors shift focus to
MFPs. Meanwhile, shipments of
medium and high-speed mono la-
ser printers increased 25.1 percent
and 20.8 percent year-on-year,
with mono laser products offering
speeds of over 21 pages per
minute making up 41 percent of
the laser printer market.

IDC reported in turn that
China’s serial dot matrix (SDM)
printer market is expected to
maintain market size during the
next few years, despite overall
shipment falling to 570,000 units,
a year-on-year decrease of 10.5
percent. While IDC acknowledges
that the completion of the rural
medical care cooperative project
and national tax reform projects
last year will cause the SDM
printer market to have “limited
procurement”, it predicts that the

“successive transformation from
business to added-value tax in all
provinces and cities, and updated
equipments procurement by all
state-owned banks in Q2 2013
will help the market to maintain
its size.

Antonio Wang, Associate Direc-
tor of Computing Systems Re-
search at IDC China, commented:
“China’s macroeconomic environ-
ment remained unfavourable in
Q1 2013, and the GDP growth rate
of 7.7 percent was lower than ex-
pected. Policies on domestic de-
mand stimulation and investment
projects were also delayed, lead-
ing to large-scale industry pro-
curements in the hardcopy periph-
erals market coming to a stand-
still. IDC expects China’s
hardcopy peripherals market to
pick up again as the economy re-
covers, government projects are
successively launched, and major
vendors actively promote
products.”

Donna Wang, Senior Market
Analyst for China’s Hardcopy Pe-
ripherals Market research at IDC
China, added: “With the tweak-
ing of product lines by major ven-
dors, further expansion of channel
structure and refinement of user
positioning, IDC expects China’s
hardcopy peripherals market to
see tremendous growth opportuni-
ties in the future.”

www.therecycler.com
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Global and Chinese Printing Ink
Industry Report Released

Research and Markets have made
a new report available, titled “Glo-
bal and Chinese Printing Ink Indus-
try Report, 2012-2015 o providing
an overview of the ink industry’s de-
velopment and progress.

Noting the industry’s growing suc-
cess worldwide, the report names
North America, Japan and Western
Europe as the leading ink producers
and consumers globally, making up
23 percent, 19 percent and 18 per-
cent of the market. However, it states
that “Europe and America’s grow-
ing saturated trend in the printing ink
market means they are now losing
out to Asian regions such as China
and India_ , with many companies
in the industry expanding into these
emerging markets including Sataka
INX, Siegwerk, DIC, and Huber
which have all established branches
in China.

According to the report, China has
undergone “rapid development” )
with ink output surging to 784,700
tons between 2005 and 2012 and the
country seeing a compound annual
growth rate (CAGR) of 14.59 per-
cent. The industry in China has
formed three industrial belts the
Pearl River Delta centreing on
Gunagdong; the Yangtze River Delta
surrounding Shanghai and Zhejiang;
and the circum-Bohai-sea industrial

belt around Beijing, Tianjin and
Liaoning which had a combined out-
put in 2012 of 66.76 percent.

Despite this growth, the report
adds that China is yet to become a
strong country in the printing ink

industry” , as foreign brands domi-
nate a market share of 70 percent;
and the industry in China has slowed
its advance due to “stagnant eco-
nomic development worldwide .

www.therecycler.com
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InfoTrends Report
Sheds Light

on Indian Print

on Demand Market

InfoTrends has completed a new
study entitled, Print on Demand: In-
dia, which sheds light on the current
usage of print equipment in conjunc-
tion with digital applications, and on
future requirements and trends in the
on demand printing market in India.

InfoTrends’ Print on Demand: In-
dia provides a greater understanding
of the Indian print on demand mar-
ket through the use of more than 20
first hand interviews with Indian
print service providers (PSPs), deal-
ers, as well as OEM vendors and dis-
tributors over a span of three months.
According to Lior Meron,
InfoTrends Director of Asia Pacific
Operations, "This research study is
a strong example of InfoTrends’ ex-
panding activities in Asia Pacific.
Our on-the-ground personnel in mar-
kets such as China, India, and Korea
make this type of insightful research
possible."

InfoTrends Indian Country Ana-
lyst Nakul Sharma adds, "The Indian
print industry today is comprised of

lnfo'l'rends.
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more than 250,000 printer services
providers of varying sizes with a to-
tal turnover of around $20 billion.
Almost 75% of print service provid-
ers are family-owned businesses and,
hence, their market value is closely
held."

India represents not only a grow-
ing population, but also a very large
print market. At this time, the Indian
print market is still focusing heavily
on offset and other analog processes.
Like many sectors of the Indian
economy, it relies on exports for a
significant portion of its total rev-
enue. Despite the size and healthy
growth rate of the Indian print mar-
ket, information on PSPs’ equipment
purchase decisions, applications,
software, and workflows is scarce.
As the market in India grows, it is
important for vendors to know what
factors are considered when PSPs are
looking to expand their businesses.
Jim Hamilton, Director of
InfoTrends Production consulting
services says, "My recent trip to
PrintPack India was a real eye-
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opener. There is tremendous interest
in wide format, production digital
document printing, and hybrid inkjet
printing, yet the market requirements
are very different. Nakul’s research
in this area provides an important
foundation towards understanding
the Indian market’s evolving needs."

Most western companies from de-
veloped economies that are looking
to enter this market should seek out
the larger, better capitalized Indian
print service providers. These are the
PSPs most likely to open to change,
since they are the most likely to be in
or entering production new digital

printing in India. In large part because
they are less costly, western-origin
print-related software and finishing
equipment have a broader and better-
established market. Thus (to an ex-
tent) smaller, less well-capitalized In-
dian print providers can also be worth-
while targets for those products.

www.prweb.com
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The Global Market for Industrial
Inkjet Printing Hardware

and Consumables
to Reach $7.4 Billion by 2017

2017 K
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BCC Research estimates the glo-
bal market for industrial inkjet print-
ing hardware and consumables was
valued at $ 1.5 billion in 2011 and $
1.9 billion in 2012. By 2017, the
market is projected to approach $ 7.4
billion after increasing at a com-
pound annual growth rate (CAGR)

of 30.8% since 2012.

Inks and other functional fluids
accounted for nearly 70% of the in-
dustrial inkjet market in 2011 and
2012, a percentage that is expected
to increase to more than 74% in 2017.
Print heads and other printer hard-
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ware make up the remainder.

Analyses of the main segments of
the industrial inkjet market include
product decoration, electronics,
medicine and life sciences, 3-D
printing, and energy. Inkjet printing
is beginning to have an impact on
other types of applications, such as
food flavorings and fragrances,
chemicals, and optics, but the de-
mand for inkjet hardware and
consumables in these segments is too
small to estimate reliably and is
likely to have little impact on over-
all sales between 2011 and 2017.

Product decoration (textiles, ce-
ramics, glass, wall and floor cover-
ings, food, etc.) account for the bulk
of the industrial inkjet market. En-
ergy conversion and storage devices
made up the second-largest segment
in 2011, with 25% of the market, but
this segment is expected to drop into
third place by 2017, with 12% of the
market. Electronic devices should be
the second-largest application seg-
ment in 2017, with a 15% market
share.

The Asia-Pacific region is the larg-
est geographical market for indus-
trial inkjet technologies. Between
2012 and 2017, Asia-Pacifics share
of the market should grow from 47%
to 53%. Europe and North America
are the second- and third-largest geo-
graphical markets, respectively, both
with around 19% to 20% of the mar-
ket in 2011 and 2012. By 2017,
Europes share seems set to decline
to 16%, while the North American
share drops to 15%.

The market for inkjet printers in
the textile industry could grow to as
much as $ 750 million per year by

2020, driven primarily by the tech-
nologies potential for reducing the
time required to bring products to
market. The market should grow
from $ 170 million in 2011 to $ 217.6
million in 2012 and $ 747.7 million
in 2017. BCC assumes that print
heads will continue to represent
about 10% of the cost of a typical
inkjet print system.

Sales of inkjet inks for textile
printing should grow at about the
same rate as the production of inkjet
printed fabrics. Production of inkjet
fabrics is projected to grow at a
CAGR of 35%, which implies that
sales of inks should grow from $ 355
million in 2011 to $ 479.3 million in
2012 and more than $ 2.1 billion in
2017.

By 2017, BCC estimates that glo-
bal production of inkjet printed lami-
nates could grow to nearly 200 mil-
lion square meters at a CAGR of
approximately 35% between 2011
and 2017. This growth will be driven
by increases in the numbers of new
housing starts and residential reno-
vations.

http://cashexpand.com
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Analysts (GIA). The report claims
the printing industry is reviving in
tandem with the recovery of the
global economy.

According to the report, Commer-
cial Printing: A Global Outlook, the
rise in print revenue is stimulated by
fresh inflows of advertising rev-
enues, technological developments,
and strong demand from emerging
economies in the Asia Pacific and
Middle East region.

Querview

nology, occupy the floors of every
modern printing house.

Wide-format printing is a low-vol-
ume high-margin business of the
commercial printing industry, driven
by technological advances in output
resolution, colour, speed and
digitalisation.

Moreover, direct mail and com-
mercial printing are rapid growth ar-
eas for the industry, as they meet the

vides a collection of statistical anec-
dotes, market briefs, and concise
summaries of research findings.

While it only offers a rudimentary
overview of the industry, it is said to
highlight the latest trends and de-
mand drivers, in addition to provid-
ing statistical insights. Regional mar-
kets briefly abstracted and covered
include US, Canada, Europe, Asia
Pacific, Middle East and Latin
America.
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growth, respectively.

The graphics application seg-
ment declined 20% year over year
and, at 29,000 units shipped, ac-
counts for 39% of the market,
down from 43% a year ago. All
regions recorded a year-over-year
decline in units shipped in this
segment with Latin America be-
ing the worst impacted region
with-a 40% decrease in ship-
ments.

Vendor
Hightights

HP remains the undisputed
leader in the global LFP market
with 40.6% share of unit ship-
ments. HP-experienced a year-
over-year contraction-of 18.4%,
losing 3 points of share from a
year ago. HP remains the clear
leader in the technical segment,
its-traditional area of strength;
with-more than three times the
share of its next competitor. HP
also maintained the number 2 po-
sition in the graphics application
segment, trailing market leader
Epson.

Epson remains in second place
in the overall LFP market and
continues-to-lead the graphies-ap-
plications segment. Epson's ship-
ments declined 13.7% year over
year, but the vendor was able to
maintain its 21% share of the
overall market. While technical
printers-are only a small part of
its LFP sales, Epson has grown
shipments and increased share in
this segment over the past year.

Canon continues to hold the
third place ranking with 16.0%
share and close to 12,000 units
shipped in the global LFP market.
The vendor grew 5.3% year-over-
year in the technical segment,
where it holds the number 2 po-
sition, while posting a decline of
13.1% in the graphics segment,
where it holds the third spot.

Oce, which holds a 3% share of
the LEP -market, is the number 4
ranked vendor in the worldwide
market. Oce's shipments and
share declined moderately year
over-year. Oce holds third place
in the technical segment.

Roland rounds out the top 5
vendors worldwide with a 3%
share of the worldwide LFP-mar-
ket, and enjoyed a small uptick
in share compared to a year ear-
lier. Roland's strength is the
graphics segment, in which it
held the number 4-position world-
wide and grew 3.4% from a year
earlier.

www.businesswire.com
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GSP Series Automatic Swing
Cylinder Screen Printing Machine

GSP RI|£BmE=
R BT\ ZZ ENRIL

GSP Series Automatic Swing Cylinder Screen Printing Machine from Shanghai Ketchview
Printing Machinery Co., Ltd are widely used in printing various semirigid and flexible materi-
als, such as ceramic decal, cardboard, soft PCB, transfer paper and film switch etc. Featuring
easy operation and control, it wins much honor in the market. The machine is equipped with
Japanese MITSUBISHI Frequency Inventor and PLC controlling the whole running, and more
than 90% imported electric components ensure the high stability and integration; best monitor
system makes the registered precision < 0.10mm; the full and fresh ink layer presents 3D ef-
fect with the thickness at 30-40um;there are two feeding modes: universal mode and stream
mode that can be switched freely depending upon different printing size; the delivery board can
be turned down 90°; the screen frame can be loaded or unloaded easily and the position can be
micro adjusted; it can be combined with the dryer to makeup one automatic production line.

(Shanghai Ketchview Printing Machinery Co., Ltd)
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QZD-1500 Multifunctional Au-
tomatic Screen Printing Machine

QZD-1500 ZYBINAE
5) 22 R ENRI

Beijing Purunde Printing Co., Ltd launches QZD-1500 multifunctional double color screen
printing machine suitable for UV and solvent inks. With the size at 1500*1120mm for work
table, the max printing area is 1200*900mm. The four column lifting type design allows it fit
for a variety of thickness of the materials.

The printing platform is driven by the advanced servo motor drive, which ensures the poly-
chromatic overprinting accurate. The high efficiency infrared+UV light solid composite dryer
configuration allows for multi-choices for ink drying: infrared heating method, ultraviolet light
solid way, blow drying and natural drying method. The working modes are optional: two-color
mode, 1 color 1 work mode, 1 color 2 work modes, resulting in a low energy consumption:
infrared hearting mode 13 KW, ultraviolet light solid mode 16KW, blow drying mode 3.5 KW,
natural drying mode 2 KW.

(Beijing Purunde Printing Co., Ltd)
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SK-MSK-D Big Area High Pre-

cision Plane Screen Print Machine

SK-MSK-D KIgHE - ==
= fa 2 L HE M ER AL

SK-MSK-D Big Area High Precision Plane Screen Print Machine from Suzhou Screen-Star
Printing Equipment Co., Ltd. is a 4-column lifting semi-automatic machine with compacted
structure and movable platform, designed for large-format screen printing. It is applicable for
a variety of materials such as outdoor adv., decorative picture, glass, leather etc. The whole
machine is controlled by PLC and touch screen so that the parameter can be adjusted freely.
The printing process and the platform’s moving are controlled independently and driven by
different dynamic system. The moving of printing platform is controlled by frequency con-
version system and precise linear slide block quadrate shaft guide system with high position-
ing accuracy. The printing and ink withdrawing stoke can be adjusted by inductive switch
conveniently. The manual and semi-automatic printing modes are available. The printing plat-
form is fixed and adjusted by precise micro adjust hard springs. The pneumatic and mechanic
frame locking device, two printing process, printing counter and other apparatus can be in-
stalled according to different request of the operation.

(Suzhou Screen-Star Printing Equipment Co., Ltd)

SK—-MSK—D K e i e 81 1 I ETAIL FR 255 I BTz 5 BRI 2 8 AT PR 23 ) 2 772 GRS
AR B F BT 10 22 W ETRIAL 2 T S AR IR T ER, AR A s SR, B,
Beledk, vt AL PLC (nlgufdstilds) + Mhiibe (ML) 5l al3kH R 646 T
28 QIRIPEl ARG B sh sl 53 A AR K30 Raeiish; BIRE & 2R AR R=50
SR ERIERIT MR A S, EO0R R BRI LS00 AR TR el 8 sh i BB it iR
VO, B FERE A SR EURE BURP- & 0 R AR AR SRR s i e B R
BAFWARZER, %l 23380, UARMIESUR S E, —IRERE RS, BRI 4.
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ASGA Member Contact List
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ASGA NMiember
Contact List

The following list of Telephone, Fax, E-mail and Address will help you to contact the members of ASGA.

(CSGIA(China Screen Printing & Graphic Imaging Association)

Mrs. Pei Guifan ZZUNY
Tel: 86 10 58700130 0 g m
Fax: 86 10 58700577

E-mail: peiguifan@csgia.org CSGIA
Address:

Room 703, Building Spaces International Center, No.8 Dongdagiao Road,
Chaoyang District, Beijing 100020, China

Standard(Chan's)Co.

Mr. Thomas/Monica Chan

Tel: 8522558 0127 “ﬂ

Fax: 852 2897 2145 )
E-mail: monchan(7@myspace.com

Address:

Tth Floor, Chai Wan Industrial Centre 20 Lee Chung Street, Chai Wan, Hong Kong

ISGIA

Mr. Targian Tan @
Tel: 6221 633 7888 55&! A
Fax: 6221 631 7888

E-mail: support@centralsps.com T m—
Address:

Ketapang Indah Blok A-1 No.3-4J1K.H. Zainul Arifin, Jakarta 11140, Indonesia

JSDPA(Japanese Screen & Digital Printers Association)
Mr. Hiroshi Yoshida

Tel:81-3-3863-6901

Fax:81-3-3863-6902

E-mail:intl-comm@ijspa.org

JSDPA
Address:

Horikawa Bldg. 3A, 3-2-8, Higashikanda, Chiyoda-ku, Tokyo 1010031 Japan

KSGIA(Korea Screen Printing & Graphic Imaging Association)

Mr. C.Y. Lee

Tel: 822 4424071 ’

Fax: 82 2442 4070 T——
E-mail: cylee@cyint.cokr kSG IA
Address:

309, Tech Center, SKnTechno Park
190-1,Sangdaewon-Dong, Joongwon-Gu,Seongnam-Si, Gyunggi-do, Korea, 462-120

NPA(Nepal Printers' Association)

M:. Dibya Govinda Joshi

Tel:4288924

Fax:4288925
E-mail:dibyajoshi@gmail.com/npa2035@gmail.com
Address:

Madannagar, Balkhu Kathmandu, Nepal

ASCA MACAZINE 2013.No.2

SIDGAP(Screen Imaging & Digital Graphic Association of Pilippines)
Mr. Rudy L. Ong

Tel: 63 5317452

Fax: 63 17182 %ﬁ_@ﬁ@@
E-mail: sidgap_info@yahoo.com

Address:

52 San Rafael St., Brgy. Plainview, Mandaluyong City, Philippines

SGIAA (Screen Printing & Graphic Imaging Association of Australia)
Mr. Clem Johnson

Tel: 6129248 7362

Fax: 6129299 0087

E-mail: sgiaa@sgiaa.asn.au

Address:

6 Oasis Court, Clontarf, PO BOX 3159, Clontarf, Queensland 4019, Australia

SN

'SGIAA

SGAI (Screenprinting & Graphics Association of India)

Mr. Anil R. Brahmbhatt

Tel: 91222610 0363

Fax: 91222610 5689

E-mail: info@sgia.org.in

Address:

B/201, Pragee CHS, Bajaj Road,

Opp. National Decorators, Vile Parle (W), Mumbai 400 036, INDIA

)
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SRILANKA ASSOCIATION OF PRINTERS
Mr. Sanjeev Mohan

Tel: 94(11)2472315

Fax: 94(11)2386716

E-mail: slap@srilankaprint.com

Address:

#290,D. R. Wijewardane Mawatha, Colombo 10, Sti Lanka.

@ SLAP

\.

SRILANKA ASSOCIATION OF PRINTERS

TSGA(Thai Screen Printing & Graphic Imaging Association)
Mr. Ruangsak Hiranyaphinant

Tel: 66 2509 6653

Fax: 662509 6654

E-mail: contact@thaiscreenprinting.or.th
Address:

46/91 Moo 12 Nuanchan Rd., Klongkum, Bungkum, Bangkok 10230, Thailand

Vietnam Specialty Printing & Graphic Imaging Association
Ms. Bach Thi To Anh

Tel: 84.8.9239089

Fax: 84.8.9241190

E-mail: btanh@printechcina.com

Address:

94 Nguyen Tri Phuong St., Ward. 7, Dist.5. HCMC, Vietnam




Explorlng the unlnﬁited poss1bilit1es of Colors
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Imaging the different colors in human life...
Ten thousands of colors can be created from 25 original colors and offers a line up of 500 products.
As an industry leader,we are constantly involved in developing something new than ever before.

® Paper

esynthetic paperdil e#l7  ®Canvas
% ®Polystyrene o iR eKnit Goods,
C ®5atin
EES EET
Administrative Office &

REASAS Saitama Plant
BT hBRsEENEL lida Branch,Japan Y YOG

Seiko Advance Korea Head Office

EIHECRR)BRAS H 2‘_(
Seiko Advance (Tianjin)Ltd. Ja pan

Over—all
Screen Inks B THBEMERD
R m = Seiko Adveimce (5u Zhou)
Product Details geldk S:" C;C;;; .
Y (I ERAS
|:\t| Seiko Advance (Hangzhou)ltd.

China
¥ T E GRS P
BT HR(IL)5R/\S  Seko Advance (Shen Zhen)

Color Service Centre

for Coated / Seiko Advance (Sihui)Ltd.
o vinyl -Coated
® Acrylic o BLHR(EE)SRAS
® Polyester @ Seiko Advance (Hong Kong)Ltd.
®Polycarbonate B TR RE)
® Polyurethane = T :
= e Polyolefinfetc: : L RSBPL
L ] QE e O e Seiko Advance (Dongguan) |
= TR ENEHSE Color Service Centre ’
Seiko Advance India
ENE BIRRGDERAD
ﬁ ® Seiko Advance (Thailand)Ltd.

India Thailand

EBRBRE ' : EREH - HET
Business Operatlons Administrative Office&Saitama Plant

miﬂﬁ(i)ﬁﬁﬂﬁ ¥ TmE(M)ER A M ThR(mE)ERAS A THB(KR)ERLS WEDAE
Seiko Advance (Thailand)Ltd.  Seiko Advance (Hangzhou)Ltd. Seiko Advance (Sihui)Ltd. Seiko Advance (Tianjin)Ltd. lida Branch,Japan

#tad 12—\ AR
AN Sen advance Lo

http://www.seikoadvance.co.jp/

E-Mail : screenink@seikoadvance.co.jp




ASGA SCREEN PRINT 2013
& EVER-BRIGHT CUP GOLDEN MESH COMPETITION AWARD 2013

For Screen & Digital Printers at FESPA China & CSGIA 2013
in Shanghai 18-20 November 2013
Venue: Shanghai World Expo Exhibition Center

Contact: Kevin Zhang

Address: Room 705, Spaces International Center, No.8 Dongdagiao Road,
Chaoyang District, Beijing 100020, China

Tel: 86 10 58700603

Fax: 86 10 58700577

E-mail: zhangbo@csgia.org



